
Shared Public URL shorteners (i.e. free TinyURL or Bitly links) are not allowed. If your campaign requires an embedded link, the use of a dedicated, branded short domain that belongs to the brand sending the link is allowed. A URL in the body of the message will need to be a dedicated, branded short domain that belongs to the brand. 

All fields are required for all submissions.  No use case (e.g. conversational messaging) is exempt from any field, including opt-in and CTA.  If any required fields are missing, we will not be able to process your request.

	Required

	1. Messaging Provider
	Mitto AG

	2. Business Name
	Name of the company who will be responsible for the content of the message.  The name that will be on the MT, HELP, or STOP MT message.

	3. Business Registered Address
	Address:
If international, then provide the local address of the company and include the country

	4. 
	City: 
	State:
	Zip: 

	5. Business Contact 
	First Name: 
	Last Name: 

	6. Business Contact Information
	Contact Email: 
	Contact Phone: 

	7. Corporate Website
	

	8. Fortune 500 or 1000 company? (YES OR NO)
	


	9. Number(s)
If 2-5 numbers are needed, please explain why there is a  need for multiple numbers. If more than 5 are needed, please describe in detail the specific use case for each individual number.
	

	10. Where is the number published (if anywhere)?
	If bringing over a currently used TFN, provide where number is published/listed (if anywhere)

	11. Brand

	Example: Mitto is a secure, reliable and high-performance cloud compute service. Subscribers are sent OTP messages for verification. They can also receive balance alerts and other transactional notifications relating to their account.

	12. Use-Case
	Explain what the program is?  Be specific (cannot just say “alerts”).  Explain exactly what service the program is providing to its customers

	13. How will consumers be opting in on this toll-free number? **
How do users give permission to receive texts?  Please include screenshots if applicable.
	Description of how consumers will opt into SMS. Please ensure that the user is expressly giving their consent when opting into the program. (Checking a box to agree, verbally agreeing, texting in a keyword etc.) Include screenshots if applicable.

	14. Will the text messages be advertising or promoting a commercial product or service?
	 No                       Yes                       

	15. Calls to Action 
How do end-users learn they can text this number? If CTAs differ between numbers, please specify.
Please include screenshots if applicable.
	Some CTA examples: A verbal script spoken in person or over the phone, a printed flyer with the opt-in details, a website. Please include full scripts and/or screenshots for each type of opt-in that will be used. Some programs (such as forgotten password authentication messages) will not directly advertise the code to users. If that is the case, please explain the reason there is no direct user CTA.


	16. Welcome Message

This is the message that the user will receive after initial opt-in. Must include Brand name, HELP/STOP instructions, Msg&data rates may apply and msg frequency.
	Example MT: Mitto: Welcome to Mitto! Msg&data rates may apply. Msg frequency varies. STOP to cancel. HELP for Help.

	17. Example Message(s)

Messages an end-user might receive. Please include examples of all types of messages that are going to be sent on the program. Please list any URLs or Phone Numbers that may be included in the messages to avoid blocking.
	

	18. HELP MT

When a user messages HELP, the MT response must include the business name, customer care contact information (email or phone number), and opt-out instructions
	Example MT: Mitto: Reply STOP to stop. Call 222-222-2222 or email XXXXX@XXXX for more information.

	19. Opt-Out MTs

When a user messages STOP, the MT response must include the business name and confirmation that messages have been stopped
	Example MT: Mitto: You are unsubscribed and will no longer receive messages from this number. Help at 222-222-2222 or XXXX@XXXX.

	20. Traffic Volume

Est. outbound messages monthly
	

	21. Will this program deliver messages to Canadian end-users?
	 No Yes                       

	22. Is this program’s intent or subject matter related to COVID-19?
	 No Yes                       

	23. Callback URL (unless the client has SMPP connection)
	


Regarding Callback URL it is mandatory in the US to allow for end-users to send START, HELP and STOP MO, which are expected to trigger appropriate actions and auto-response from the client. The client is obliged to opt back in end-users who send START MO and to provide additional information about the service (as well as a support number or email) when HELP MO is sent. STOP MOs must result in the discontinuation of service for the end-user who sent it, and with TFNs, this is done automatically on the supplier's side.

The opt-out functionality is enforced at the Network level through the STOP and UNSTOP keywords, brands must act upon every opt-out event they receive by removing the opted-out consumer phone number from all distribution lists associated with the messaging program. See below for FAQ regarding STOP:
The STOP is enforced by the network.  What does that mean exactly?
Unlike with a short code where a client should reply to user STOP commands, with Toll-Free SMS this is done for the client at the network level. And, by network level, we mean Zipwhip (the Toll-Free messaging aggregator) takes care of this today.  We will receive the MO STOP commands from the user, and they will be passed back to the customer so the customer can take action and stop messaging this subscriber. 
What does the user get back in response to STOP?
"NETWORK MSG: You replied with the word "stop" which blocks all texts sent from this number. Text back "unstop" to receive messages again."
How does a user opt back in after having sent STOP previously?
The user needs to text back "UNSTOP" or "START" to opt back in.  This is the only way they can opt back in.
If a user texts UNSTOP, do we find out?
Yes,  both the STOP and UNSTOP/START MO will be forwarded to the client.
What does a user get back in response to UNSTOP?
"NETWORK MSG: You have replied "unstop" and will begin receiving messages again from this number." OR "NETWORK MSG: You have replied "start" and will begin receiving messages again from this number."
What other STOP keywords are intercepted by the network?  Like CANCEL or UNSUBSCRIBE...
Only MOs containing the keyword STOP are managed by the network The client should still support other standard opt-out keywords, like END, QUIT, CANCEL, and UNSUBSCRIBE, to send an MT response (and to update their subscriber lists), as none of those keywords will trigger a network response/blocking action.
